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Contact and Consultation

P An.a5.U52B 6550 WaRANG

» http://www.pracchasan.com

» e-mail : prachasan@gmail.com

» call : 08-1661-8579
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HANINTTIAS

Communication (S-MCR/Media)
Consumer Protection (H/NH)
MicroTrend (MegeTrend)

Case study (Risk Communication)
LUIAANISIAY (Research topics)

workshop (Mapping ldeas)
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System Thinking

NNSANATBNNUSLAA (Consumer Protection)

azdnanTnzls (What?) AMNNIAIENISARRIAIINDGSS BW2H 7
Fudpslundszaiuganin (Health)

w@audunnwnluned (Conceptualized Idea)

AeVAUNNNDINIAAZUAIBNTITULEUE Mental Model
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wanasusaussinnuluguEau (Sharing ideas)
ULAUDYNNDIVAINTTLABUS (feedback)
ANNANANNAALazLUaY Tacit § Explicit knowledge
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Consumer Protection

AATvUsEANE At ANEAT2DY
Consumer Protection
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Case study
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